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Unless you were the Moraga 
School District, you did not 

fare well asking Lamorindans for 
money in the 2016 general elec-
tion. Lamorinda voters displayed 
no appetite for tax increases, vot-
ing against two transportation 
measures that sought either a 
property tax increase or a higher 
sales tax and defeating a Lafay-
ette general sales tax. 
 What happened? Why did 
a measure seeking to improve 
a critical transportation system 
pass overall but fail in Lamorin-
da?  How did a sales tax increase 
sought by the organization that 
delivered the Fourth Bore on time 
and under budget not pass?  And 
what caused a requested sales tax 
hike from a municipality widely 
recognized for its prudent fiscal 
management to lose so stunning-
ly? 
 A postmortem of each mea-
sure follows, in order of the 
amount of dollars sought, with 
vote totals provided by the Contra 
Costa County Elections Division.
Measure RR
 The Bay Area Rapid Transit 
system placed a $3.5 billion bond 
measure on the ballot in San Fran-
cisco, Alameda and Contra Costa 
counties, with the money ear-
marked to improve the system in-
frastructure. Needing a two-thirds 
vote for passage, the measure was 
handily approved with over 70 
percent. But if the measure were 
left up to voters in Contra Costa 
County, it would have lost, as 
there it garnered only 60.4 per-
cent of the vote.
 “There is clearly room to build 
stronger support for BART in 
Contra Costa County,” said Dis-
trict 3 director Rebecca Saltzman. 
 Lamorinda voted almost ex-
actly in step with the county on 
the BART measure: 59.3 percent 
yes in Lamorinda, with Lafayette 
at 58.5, Moraga 58.2 and Orinda 
61.2
 Measure RR will be funded 
through a property tax increase, 
and that method highlighted life-
style differences among the three 
counties. Alameda and San Fran-
cisco counties report homeowner-
ship rates at well under 50 per-
cent, with Contra Costa County 
more than 65 percent. According 
to data supplied by Frank Wood-
ward of Coldwell Banker, Orinda, 
Lamorinda home ownership rates 

span from 75 percent in Lafayette 
to 82 percent in Moraga to nearly 
90 percent in Orinda. As property 
tax increases do not directly affect 
renters, it may have contributed 
to the higher number of yes votes 
in Alameda and San Francisco 
counties. 
 Jason Bezis, a Lafayette law-
yer and one of the supporters of 
No on RR, said the proponents 
of the measure could have used 
a more targeted property as-
sessment, based on proximity to 
BART stations. The slight edge 
in yes votes from Orinda supports 
that theory.
 Comments from high-profile 
public officials may also have 
helped doom the measure in Lam-
orinda, as State Senator Steve 
Glazer of Orinda and Assembly-
woman Catharine Baker railed 
strongly against RR. 
 Some fret that the infrastruc-
ture projects targeted for Lamor-
inda, like upgrades to the Orinda 
station, will be stonewalled by the 
agency because of the local vot-
ing results. “BART would never 
‘punish’ one part of the system 
based on political outcomes,” said 
BART spokesman Taylor Hucka-
by. “Capital improvement proj-
ects are initiated and prioritized 
by a variety of criteria, namely 
safety and reliability needs, and 
are affected by staff availability 
and resource allocation.”
Measure X 
 The Contra Costa Transporta-
tion Authority, the public entity 
that spearheaded the Caldecott 
Tunnel expansion, asked voters 
for $2.9 billion through Mea-
sure X, which sought a half-cent 
sales tax increase over 30 years 
for county transportation fund-
ing, including roads, transit and 
increased bicycle and pedestrian 
infrastructure. Voters said no.
 Lamorinda sported a slightly 
less inclined electorate here, with  
61.1 percent yes against 63.5 per-
cent countywide, but Measure X 
required a two-thirds vote for pas-
sage. Orinda again led the pack 
with 66.1 percent yes, Moraga 
61.1 and Lafayette 57.2. 
 “I was flabbergasted,” said 
Don Tatzin, transportation author-
ity commissioner and Lafayette 
city council member, when asked 
to explain the defeat. “It might 
have been ballot fatigue, it might 
have been BART. I’m not sure.” 

 EMC Research conducted 
opinion surveys for the transporta-
tion authority, and company pres-
ident Alex Evans agreed that bal-
lot fatigue may have played a role 
in the outcome. “Our advice was 
that 2016 potentially was a good 
opportunity because of higher 
voter turnout. It would have been 
a true test of the county’s will. 
The risk was the crowded ballot, 
where the measure could not get 
the proper attention,” Evans said. 
He also agreed that the presence 
of BART as a recipient of a por-
tion of the Measure X funds may 
have contributed to the measure’s 
downfall. 
 The Contra Costa Taxpayers 
Association, an organization that 
opposes wasteful government 
spending, supported Measure X. 
“There is no perfect government, 
but the transportation authority is 
as good as it gets,” said Jack Weir, 
taxpayers association president, 
who posited that voters balked 
at paying for something that they 
already pay for — transportation 
— through highway tolls.
 Tatzin offered another pos-
sibility for the defeat, saying 
that maybe the organizers could 
have pushed harder the success 
of the Caldecott Tunnel Fourth 
Bore project, but he added that it 
could be simply that Contra Costa 
County is more conservative than 
Alameda or San Francisco and 
less prone to support a tax.
Measure C
 This may have been the most 
startling defeat of the three. Not 
only did Lafayette voters reject 
the city-proposed 1-cent sales tax 
with 58 percent against, they cast 
fewer yes votes for the sales tax 
than they did for either Measure 
RR or Measure X.
 “It was surprising to me that it 

didn’t pass,” Mayor Mark Mitch-
ell said. “We responded to re-
quests from three community ses-
sions, we listened to the output. 
It was all similar. We thought we 
were there.” Mitchell said that the 
length of the tax polled evenly, at 
nine, 19 or 29 years, as did vari-
ous percentages, with the city set-
tling on 1 percent over 29 years.
 Brian Godbe of Godbe Re-
search evaluated public opinion 
of Measure C for the city, and he 
blamed the lack of campaigning 
for the defeat of the tax. “There 
was only one piece, plus the bal-
lot language.” Godbe said. “Tax 
campaigns need a preponder-
ance of effort on the yes side. It 
needs to be 4-to-1 when there is 
a visible no campaign.” Godbe 
said that the main issue, though, 
was the question of how the city 
would use the tax proceeds.
 “What does the city need with 
$100 million? Why would vot-
ers give that sum of money to 

people they don’t trust anyway?” 
said Guy Atwood of the No on C 
campaign, which thrust the knife 
in deeper by holding its victory 
celebration in the same complex 
that Lafayette conducts its city 
council meetings. “It was just too 
much money.” 
 Mitchell indicated that the city 
could have run a better organized 
campaign with more direct voter 
contact, but he said that the mes-
sage from the public was that the 
city budget already accomplishes 
its goals. “It was a quality of life 
issue, and that’s how we present-
ed it,” Tatzin said. “People are 
happy with the way things are.”
 “Lafayette is a well run city, 
the citizens have faith in their 
council and likely aren’t seeing 
things deteriorating to the point 
that they feel like they need to in-
fuse more money,” added County 
Supervisor and Board Chair Can-
dace Andersen.
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Moraga

Starbucks Plans to Relocate 
... continued from page A5
 The new plans call for the 
addition of the drive-through. In 
a 2014 article Bloomberg.com 
reported, “Drive-throughs ac-
count for more than 40 percent 
of company-operated stores and 
have a higher-than-average sales 
growth compared with non-drive-
through locations.” However, the 
coffee giant has experienced dif-
ficulty with its operations and 
according to Quick Service Res-
taurant Magazine, “Starbucks 
ranked last in drive-thru speed 
of service and in the bottom half 
with order accuracy” last year. 
The company has since started to 
add video communication with 
baristas to improve the experi-
ence.  
 The planning commission did 
not concern itself with the private 
company’s operations but had 
questions regarding the queuing 
of cars in the early hours of the 
day, especially just before Cam-
polindo High school starts and 
students want to be caffeinated 
before class. Town planner Cole-
man Frick explained that a peer 
review was conducted with Star-
bucks engineers and that there is a 
risk to see the queue overflow the 
parking area where it will form. 
The staff recommendation was to 
evaluate traffic after three months 
and after one year to make sure 
the coffee queue would not affect 
other parts of the shopping center.

 Starbucks made an enticing 
presentation of its project, indicat-
ing that the purpose was to create 
a real community experience with 
this larger new space and outdoor 
patio where music could be al-
lowed. Wendy Scheck, president 
of the Moraga Chamber of Com-
merce, asked the town to support 
this use that is in line with what 
the community wants to see at the 
Rheem Center.
 The business operator indicat-
ed that alcohol was not part of the 
application at this time, but that 
beer and wine could be offered 
in the future. This addition would 
require an Alcohol and Beverage 
Control license. The commis-
sioners made sure that Starbucks 
would limit alcohol consumption 
to the premises, that it would not 
be a drive-through item and that 
staff was trained not to sell it 
without proper age verification.
 While the other commissioners 
did not agree with Korpus’ con-
cerns about the restrooms, they did 
support another of her proposals: 
the addition of a new pedestrian 
crosswalk in front of the new cafe.
 The project will have to be 
reviewed by the Design Review 
Board to fine-tune the visual im-
pact of the remodel along the sce-
nic corridor before work can start. 
There is no indication yet of what 
the existing Starbucks location 
will become.
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